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Abstract

The main purpose of this research is to rank corporates in terms of corporate social responsibility
(CSR) which were listed in Tehran Stock Exchange (TSE). The research is an application one that can
be considered as a case study. Using Method regards to data collection and Sampling is based on Multi-
Criteria Decision Making (MCDM) Techniques. 30 samples were selected as experts. The target
population of the research is CEO’s Tehran Stock Exchange including corporates such automotive,
pharmaceutical, chemical, metals, cement, tile, machinery, minerals, food and other industries.
Literature review used to collect data and show corporate social responsibility dimensions such legal
responsibility, social responsibility, economic responsibility, environmental responsibility and moral
responsibility. Research’s data have been gathered by questionnaire in the following way. Under this
circumstance using SPSS software to analyze the data and the Fuzzy TOPSIS software for ranking them.

The results pointed that the chemical, food and machinery industries were better than others in terms
of corporate social responsibility and also indicate that the economic dimension take place as the first
spot, the social dimension as second, the moral dimension as third, legal dimension as fourth and the
environmental dimension as the fifth. In addition, results showed that the automotive, chemicals, metals,
cement, tile, machinery, minerals, food and other industries are most attending to the economic
dimension of corporate social responsibility, but the pharmaceutical industry most heeding to legal and
then economic. The environmental dimension in chemical, cement, machinery and minerals industries
attracted little attention, the automotive, pharmaceuticals, tiles, food and other industries are paying the
slightest attention to the moral dimension.
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Abstract
The main purpose of this research which is an application one is to identify dimensions in

terms of corporate social responsibility (CSR). Using Method regards to data collection
and sampling is based on Delphi method. v. samples were selected as experts. Literature

review and Delphi methods used to collect data and make research model. Corporate social
responsibility dimensions include legal responsibility, social responsibility, economic
responsibility, environmental responsibility and moral responsibility.
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